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AMI’s upcoming webinars; these webinars are FREE 

Business Leadership in the time of Coronavirus with John Spence
April 28, 2020, Noon – 1 PM EST
During this hour-long webinar John will discuss with you: what it takes to lead now; tools to confront your 
anxiety and stress so you can lead; understanding how your employees feel; 5 things you need to do now for 
your business to succeed; taking control of what you can control.

Beyond Reopening: How to Successfully Reopen, and Keep Boating Safe this Summer
April 30, 2020, Noon – 1 PM EST
The Dockwa team has been on the front line observing the impact of COVID-19 across the entire boating in-
dustry. During this webinar, Dockwa CEO, Mike Melillo will discuss:

• The trends he is seeing in boater behavior
• How these trends will impact your business this summer
• How to take advantage of these trends to successfully reopen your marina and keep boating open and 

safe for the long haul. 

Virtual American Boating Congress
May 13 – 14, 2020, 1 – 2:30 PM EST, both days
AMI is cohosting this years Virtual ABC. This virtual summit will include the National Marine Manufacturers As-
sociation’s Government Relations Team, federal and state government officials, and economic insights. See the 
full schedule here. Focus will be on how the boating industry is addressing  the COVID-19 Crisis.

SELLING VIRTUALLY: Evolve the Way You’ve Always Sold to Meet Today’s Buyer in 2020 and Beyond
May 19, 2020, Noon – 1:30 PM EST
In this workshop, attendees will:

• Become masters of all the best practices of setting up and then delivering an online, one-to-one video 
sales presentation.

• Discover better, more effective ways of prospecting through innovative digital strategies.
• Learn exactly how to communicate and perform on camera to establish authority in your space and en-

gender more customer trust.

House Passes $484 Billion 
Coronavirus Relief Package

The House on Thursday voted overwhelmingly to 
pass legislation providing hundreds of billions of dol-
lars in coronavirus relief for small businesses, hospi-
tals and expanded medical testing, capping weeks of 

contentious negotiations 
that had stalled Wash-
ington’s latest round of 
emergency aid.

• The legislation passed the lower chamber 
shortly after 6 p.m. EDT, with lawmakers show-
ing up in groups to vote under rules designed 
to keep them safe during the coronavirus pan-
demic. 

• Just a handful of conservative Republicans 
and one Democrat voted against it. Rep. Justin 
Amash (I-Mich.) voted present.

• The legislation, which the Senate passed unani-
mously on Tuesday, will now go to the desk of 
President Trump, who has promised to sign it 
quickly into law.

https://marinaassociation.org/ev_calendar_day.asp?date=4%2F28%2F20&eventid=84
https://marinaassociation.org/ev_calendar_day.asp?date=4%2F30%2F20&eventid=85
http://www.nmma.org/advocacy/abc
http://www.nmma.org/advocacy/abc/events
http://www.nmma.org/advocacy/abc/events
https://marinaassociation.org/ev_calendar_day.asp?date=5/19/2020&eventid=86
http://click1.email.thehill.com/hfbmjlnrfvvzdldvzscffzmmfnzpvnvggwfrlhpmcfwnm_eyprbqdrzfrbpzhpytsh.html
http://click1.email.thehill.com/hfbmjlnrfvvzdldvzscffzmmfnzpvnvggwfrlhpmcfwnm_eyprbqdrzfrbpzhpytsh.html
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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The Hill’s Mike Lillis and Juliegrace Brufke have more 
here.

Another round of relief: The massive package is the 
fourth coronavirus bill to move through Congress 
over the last seven weeks, and brings the federal re-
sponse to the pandemic to a whopping $2.8 trillion 
— by far the largest emergency relief effort in mod-
ern U.S. history.

It came after two weeks of tense talks over the scope 
and direction of the funds. Negotiations took place 
between the White House, led by Treasury Secre-
tary Steven Mnuchin, and the top Democrats in both 
chambers – Speaker Nancy Pelosi (Calif.) and Sen. 
Charles Schumer (N.Y.).

While passage was never in doubt, the process was 
not without controversy. Republicans insisted on a 
recorded vote, which required lawmakers to cast their 
ballots physically on the chamber floor and forced 
Democratic leaders to adopt some extraordinary 
steps to ensure social distancing.

What’s inside the bill: 

• $310 billion in additional funding for the Pay-
check Protection Program (PPP), an initiative 
that offers loans to businesses that can be for-
given if the money is used to keep employees 
on payrolls.

• $30 billion in loans must be issued exclusively 
by federally insured banks and credit unions 
with assets between $10 billion and $50 billion, 
and another $30 billion in loans must be issued 
by firms with less than $10 billion in assets.

• $75 billion in additional funds for hospitals to 
cover treatment for coronavirus patients and 
lost revenue from canceled elective procedures, 
following $100 billion previously approved.

• $25 billion in funding to develop and expand 
access to tests for COVID-19, a crucial step to-
ward curbing the pandemic and easing social 
distancing restrictions.

Industry NewsIndustry News

Industry News continued on Page  4

• A requirement for Trump to release a plan to 
help states test a far greater number of resi-
dents — a major point of contention between 
Democrats and Republicans in negotiations 
with the White House amid the president’s 
feuds with governors.

Miami-Dade County Set to Reopen 
Public Boat Ramps and Marinas

Miami-Dade County Mayor Carlos Gimenez recent-
ly announced a three-phase plan for reopening the 
county’s recreation spaces, including public boat 
ramps and marinas. NMMA and its members worked 
closely with the mayor’s staff to develop the reopen-
ing plan, with Joe Neber, president and owner of Con-
tender Boats serving on the taskforce that provided 
guidance on easing social-distancing restrictions.

While an exact date is yet to be determined, phase 
one will begin with limited access to green spaces 
and waterways, among other areas.

Boating will be allowed from public marinas. Boat 
ramps will open daily from 6am to 8pm and one boat 
per launch area is allowed at a time. Anchoring is 
once again allowed but boats must remain 50-feet 
apart. Rafting up or tying up together is not permit-
ted and no more than 10 people are allowed on a 
boat at once. Boats that are 25 feet or less can only 
have four adults; boats 25 to 36 feet may accommo-
date six adults; while boats 37 feet or larger can have 
up to eight adults and two children on board.

How the COVID-19 Pandemic is 
Affecting Marine Businesses Globally

Source: ICOMIA

View the state of the industry during COVID-19 re-
strictions as of April 20 by country.

http://click1.email.thehill.com/wjwzktfqjddbhthdbwgjjbzzjfbmdfdyysjqtnmzgjsfj_eyprbqdrzfrbpzhpytsh.html
http://click1.email.thehill.com/wjwzktfqjddbhthdbwgjjbzzjfbmdfdyysjqtnmzgjsfj_eyprbqdrzfrbpzhpytsh.html
http://click1.email.thehill.com/bpqbvsdkzppynsnpyjgzzybbzdympdpttqzkscmbgzqpd_eyprbqdrzfrbpzhpytsh.html
https://images.saymedia-content.com/.image/cs_srgb/MTcxOTg4NjAxNjAzNjMwNDAy/coronavirus_state_of_the_industry_report-20th_april.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTcxOTg4NjAxNjAzNjMwNDAy/coronavirus_state_of_the_industry_report-20th_april.pdf
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Industry News continued on Page 5

Marinas.com Releases Alerts 
Communication Tool

Source: Marina Dockage

Marinas.com has released Alerts (marinas.com/alerts), 
a new tool for marinas and boaters to communicate 
more efficiently in any emergency situation that may 
require a marina’s full or partial closure. While this 
tool is particularly relevant now due to the corona-
virus outbreak (marinas.com/covid19), the Marinas.
com team will deploy the Alerts tool anytime a re-
gional event may force marina closures, such as hur-
ricanes and floods.

When a marina has updated its Alert status –be it 
Open, Closed or Partial Closure– that status update 
will appear instantly on the marina’s profile as well 
as on the centralized Alerts hub, along with any ad-
ditional detail the marina wishes to provide. Marinas 
can update or deactivate their status instantly, at any 
time. More functionality updates are coming to the 
existing Alerts page in the days ahead, and Marinas.
com’s sister site, Dockwa, is working to incorporate 
Alerts into Dockwa partner marina profiles.

Boating Industry Works to Define 
Marine Businesses as Essential

Source: Marina Dockage 

Many states have been referencing the Cybersecurity 
and Infrastructure Security Agency’s (CISA) guidelines 
on essential versus non-essential businesses as they 
issue stay home mandates and closure of non-es-
sential businesses. However, marinas, marine service 
and repair have not been explicitly listed as essential, 
causing different interpretations among states.

In response to the updated guidelines and various 
interpretations, the recreational boating industry is 
sending a letter to CISA and applicable Governors re-
questing “marinas and marine service and repair” to 
be included as essential businesses. The coalition is 
making the request to be considered as an essential 
business for the following reasons:

• Law enforcement access: many marinas and 
boat dealers store, service and repair law en-
forcement boats from the local to federal lev-
el, as well as provide slips and critical access 
to the water for law enforcement during times 
of emergency. In addition, towing and salvage 
services are important to maintaining safe and 
navigable waterways.

• Public safety: if marina employees cannot con-
sistently monitor the property, boats either in 
the water or stored on-site present a significant 
danger to the facility and neighboring proper-
ties, businesses and residences.

• Liveaboard residents: families live aboard their 
vessels either in marinas or on mooring balls 
affiliated with a marina.

• Gasoline availability: just as fuel for automo-
biles is essential, so too is access to fuel for 
those who launch their boats at ramps or have 
them moored behind their homes.

• Safe activity for families: boating, when done 
with those from the safe household, while 
maintaining social distance practices is a good 
outdoor recreation activity.

ORR Proposes CARES Act Fixes to 
Support Outdoor Recreation

Source: Boating Industry

As schools, businesses, shops and more temporarily 
close because of COVID-19, Americans are looking to 
the outdoors – while adhering to CDC guidelines – to 
provide a necessary reprieve from the intense mental 
and physical stress caused by this crisis and the vital 
efforts to combat it. In order to recover from this eco-
nomic recession, members of the Outdoor Recreation 
Roundtable say all efforts should be taken to support 
the outdoor recreation industry, an economic sector 
that can help communities recover, grow the econ-
omy, create American jobs and continue to benefit 
Americans’ quality of life

http://marinas.com/alerts
http://marinas.com/covid19
http://nmma.net/assets/cabinets/Cabinet518/Recreational%20Boating%20CISA%20Guidance%20Request%202020.pdf
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While the overall impact of the outdoor economy is 
massive, the industry is mostly comprised of small 
businesses that are vital to the health and economic 
well-being of their communities, many in rural areas. 
Thousands of these businesses are suffering and in 
danger of failing because of the COVID-19 outbreak 
and the ensuing efforts to mitigate the virus’ spread, 
including social distancing, travel restrictions, caps 
on group size, public land and retail closures, supply 
chain issues and more.

Recreation businesses oftentimes rely on seasonal 
trips and travel and should be kicking off the busy 
spring and summer months, but instead are shut-
tered. They also rely on accessibility to recreation as-
sets on our public lands and waters, adequate infra-
structure, and the certainty of manufacturing, retail 
and trade, all of which have been interrupted.

Despite all of their hardships, outdoor recreation 
companies across the country are stepping up to aid 
first responders, healthcare workers and law enforce-
ment. The RV industry is providing mobile medical 
clinics, campgrounds are providing temporary ac-
commodations for traveling medical personnel, out-
door gear and apparel manufacturers have converted 
their production lines to make PPE and marine retail-
ers are donating their supplies of N95 masks as many 
marinas offer slips to law enforcement to ensure swift 
response on the water.

ORR offered its appreciation of the passage of addi-
tional funding for the CARES Act and urges Congress 
to support resilient communities, economies and 
healthy people by reinvigorating this once-vibrant, 
and now struggling, industry in the coming months.

"Action is needed on smart policies and investments 
that will save the outdoor recreation economy so this 
sector can do what it does best – revitalize commu-
nities, create jobs, support healthy people, improve 
quality of life and provide access to amazing outdoor 
experiences for generations to come," a release from 
the ORR stated.

ORR has proposed the following adjustments to the 
CARES Act:

• Provide flexibility for how seasonal employ-
ers calculate PPP Loan eligibility and forgive-
ness;

• Extension of the Paycheck Protection Pro-
gram (PPP) beyond eight weeks;

• Expansion of SBA Lending Authority to meet 
demand

• Add c6 Nonprofit eligibility to help trade 
recreation associations stay afloat;

• Waive fees on public lands and waters and 
extensions of contracts/permits;

• Waive affiliation rules for outdoor recreation 
businesses.

See the ORR website for resources from members, 
information on the outdoor industry's needs and 
what it is doing to support COVID-19 response ef-
forts.

Wisconsin and Midwest Marine 
Associations Ask Members For 

Business Updates Amid Covid-19

Source: Marina Dockage

Wisconsin recreational boating, like many boating in-
dustries across the country, finds itself in an interest-
ing situation – how to get customers out boating and 
enjoying the water and yet comply with Wisconsin 
Governor Ever’s Executive Order. The Wisconsin Ma-
rine Trades Association conducted a casual poll of a 
few of its members and those of the Midwest Marine 
Association to find out what marinas are doing and 
how they are holding up. 

Here are a few responses:

Washburn Marina, Washburn, WI: “The store, rest-
rooms/showers and other buildings are closed to the 
public, curbside sales only. Provided the executive 
order is allowed to expire April 24, launch and boat-
ing will proceed as usually, respecting social distanc-
ing as recommended. Boaters are discouraged from 
coming to the area, respecting the county’s request 
to stay home for now.”

St. Croix Marina, Hudson, WI: “We are on hold for 
now. The marina is essentially closed to everyone 

Industry News continued on Page 6

https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=e045bf68f6&e=c12d5393e6
http://www.wisconsinmarine.org/
http://www.wisconsinmarine.org/
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except staff. We will determine a launch date soon, 
but we are shut down to the outside world currently. 
When we do launch, the offices and Ship Store, bath-
rooms, may still be closed until further notice.”

Afton Marina, Afton, MN: “As of now, we are not 
launching boats until May 4. In accordance with the 
executive order we are closed to the public until then. 
Hopefully, we will be able to open the whole thing up 
by then. We will not have our bathrooms and show-
ers open to boaters. To be safe you would have to 
sanitize after each use. We plan on opening our gas 
dock on May 9. All this could change at any time as 
we get more information.”

Saxon Harbor, Saxon, WI: “At Saxon Harbor the 
launches now are open. We are recommending so-
cial distancing and discouraging travel from out of 
the area. Unless different restrictions are placed by 
the state we plan to open the marina for seasonal 
and transient boaters on or around May 15, weather 
dependent.”

Abbey Marina, Fontana, WI: “The Abbey Marina is 
open. We have closed the clubhouse down for bar 
and restroom usage through the extent of the Gov-
ernor’s Order. We have also closed the marina to all 
outside fishermen.”
Marine Services Inc., Stillwater, MN: “We plan on 
launching boats this week, we had to launch 25 boats 
a few weeks ago due to flooding. Our members have 
been told to abide by the order and to go to and from 
their boats only and to keep their distance. There is 
fear spreading on the ability to use their boats and 
how they are able to use it this summer with friends 
and extended family. Boating is best shared! Awaiting 
long term closures with our pool, etc., depending on 
our states update with May 4 deadline.”

Leo’s Landing, Prescott, WI: “Leo’s Landing Canvas, 
Storage Facility is open for emails and phone calls for 
canvas work. We are starting to work on boats to get 
them ready for spring launch. We don’t have a date 
that when we will start launching boats. We need the 
St. Croix River to get below flood stage.”

Pikes Bay Marina, Bayfield, WI: “Pikes Bay Marina 
is proceeding with things as normally as we can while 
following government orders and recommendations. 
We are trying to remain positive especially for our 

member’s sake, with a tentative plan to launch soon, 
weather permitting. We are strongly advising our 
members to contact us via phone, email or texting, 
rather than coming to the marina. If there are things 
that they want to get done to their boats in prepara-
tion for launch, we are suggesting we do it for them 
at a discounted rate. Our buildings are locked down 
to the public and non-staff individuals. The safety 
and well-being of our staff is a major concern as they 
make things happen around here. PBM is staying 
positive and hoping for a wonderful 2020 Boating 
Season for everyone.”

Apostle Islands Marina, Bayfield, WI: “We are cur-
rently doing pelican poles install. Our full staff is 
working on season prep. The Coast Guard boat will 
launch this week. We hope to start launching after 
May 1st. Our store is open for curbside service. We 
are asking nonresident boaters to abide by the travel 
restrictions.”

America’s Boating Club Launches 
Weekly Online Magazine Show 

Source: IBI News

The volunteer-run America’s Boating Club, also known 
as United States Power Squadrons, has launched a 
new weekly online magazine show as part of its boat-
ing video and boater education digital media chan-
nel.
America’s Boating Channel LIVE was created by vol-
unteers to help recreational boaters cope while shel-
tering during the Covid-19 pandemic. Episodes are 
aired on Wednesdays at 4pm EDT.

“We hope to help the recreational boating commu-
nity better prepare for safer resumption of boating as 
well as provide worthwhile activities during self-isola-
tion,” says Marty Lafferty, America’s Boating Channel 
project manager.

Beginning on April 22, each episode will include a 
segment produced by two doctors who discuss stay-
ing safe during essential outings.

Episode six of America’s Boating Channel LIVE, de-
buting on Wednesday, May 13, will focus on National 
Safe Boating Week, held May 16-22. The episode’s 

Industry News continued on Page 7
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segments will feature virtual online and social me-
dia events promoting life jacket wear, engine cut-off 
switch use, and other safe boating behaviours.

Viewers can watch America’s Boating Channel LIVE 
and other boating videos at americasboatingchannel.
com and on YouTube.

Clubs and squadrons regularly support their local 
communities, especially those in need. When Long Is-
land’s Patchogue Bay Power Squadron had to cancel 
its Founder’s Day dinner due to COVID-19, members 
agreed to donate $500, which would have been spent 
on the event, to the Long Island Community Hospital 
in Patchogue, NY, to support healthcare workers.

“As it turns out, the hospital is receiving matching do-
nations. So, our gift will go even further,” wrote Pa-
tchogue Squadron Commander Michael Sawaya on 
Facebook.
“With so many people unable to work or go to school, 
local food banks need donations now more than ever. 
Sarasota Power & Sail Squadron’s executive commit-
tee recently approved a $500 donation to the Sara-
sota All Faiths Food Bank,” said Sarasota Squadron 
Commander Barbara Wolfe.

Although America’s Boating Club offers an online 
boater safety course and 10 interactive online semi-
nars, until now, most local instruction has been in-
person, which goes against, most current social dis-
tancing restrictions. To continue the organisation’s 
mission of keeping local waterways safe, local clubs 
have begun teaching online using virtual meeting 
technologies.

Similarly, being unable to meet face-to-face has been 
challenging for social volunteers. To fill the void and 
stay in touch, clubs and squadrons have embraced 
virtual meetings, in addition to regular phone calls 
and emails. Quite a few also host virtual happy hours 
to stay social at a distance.

“As a volunteer organisation, we could not exist with-
out our members, and we applaud their dedication 
and support, especially during this challenging time,” 
says Mary Paige Abbott, America’s Boating Club chief 
commander. 

“We encourage everyone to stay safe and stay at 
home until we can get back on the water together.”

Newport-Area Sentinels Enforcing 
State Coronavirus Restrictions on 

Boats, Marinas

By Sean Flynn, NewportRI.com

NEWPORT – The boating industry continues to op-
erate in the state, but under strict COVID-19 related 
restrictions outlined by the state Department of En-
vironmental Management as a result of an executive 
order by Gov. Gina Raimondo.

“Rhode Island municipalities are responsible for en-
forcing any quarantine order by the governor on ves-
sels within their jurisdiction,” said Gail Mastrati, DEM 
spokesperson. “DEM does not have a role in this.”

Usually, it is up to city and town councils to appoint 
a “sentinel.” Under state of emergency powers, City 
Manager Joseph J. Nicholson Jr. appointed Harbor-
master Tim Mills as Newport’s sentinel.

The crew and passengers in any boat coming from 
out-of-state must quarantine on the vessel here for 
14 days and must wave a quarantine flag known as 
the “International Maritime Signal Flag L-Lima.”

For a ship docked in a harbor the flag means, “The 
ship is quarantined,” while at sea it says, “You should 
stop your vessel instantly,” according to online infor-
mation.

“All sailors know what it is,” said City Communications 
Officer Tom Shevlin about the flag. There is currently 
a ship up from Antigua flying the flag in the Newport 
Shipyard, he said.

Marinas may provide support to the vessels under 
quarantine under the executive order.

“Travel time for boats coming from either abroad or 
out of state is not being taken into account for the 
14-day quarantine period,” DEM says in its “COVID-19 
for Marina, Yacht Club and Harbor Master Guidance” 
document.

Industry News continued on Page 8

http://americasboatingchannel.com/
http://americasboatingchannel.com/
mailto:sflynn@newportri.com
https://www.newportri.com/news/20200412/newport-area-sentinels-enforcing-state-coronavirus-restrictions-on-boats-marinas?fbclid=IwAR08MQ9LkB3kNeJq3gv_yLwnOIdyNkeEp8MRb1jVfAao_VQtxJgR69hqs-U
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While commercial carriers can come into port, un-
load materials, and then leave port, the crew may not 
leave the ship.

Recreational boating is allowed for Rhode Island 
residents. However, “out-of-state residents may not 
come into a Rhode Island yard to work on their boat 
unless they are prepared to quarantine aboard the 
vessel for 14 days,” DEM says.

At the marinas, use of the facilities is limited to sea-
sonal slip holders only. “Use of facilities by transients 
and out-of-state boaters should be prohibited,” DEM 
says.

Out-of-state fishing charter boats may not enter or 
do business in Rhode Island is another in a long list 
of restrictions.

“As the summer season approaches, many of you 
have started placing docks, providing boat service to 
ready vessels to be placed in the water, and installa-
tion and preparation of mooring fields,” DEM said in 
a statement. “Although these are non-essential and 
elective, these operations are an important part of 
our economy and way of life.”

“Recreational boating and fishing are ingrained in the 
culture of the Ocean State,” said DEM spokesperson 
Mastrati. “They also are important economic drivers: 
54,000 boats use Rhode Island waters each year, in-
cluding more than 40,000 registered in Rhode Island.”

By state law, city or town councils can appoint a sen-
tinel “to hail all ships or vessels which may arrive in 
that river, bay, or harbor; and if the sentinel shall find 
that any ship or vessel is subject to quarantine, he or 
she shall direct the commander of that ship or vessel 
to come to anchor within the limits of that quarantine 
ground, and remain there until visited by the health 
officer, and to place a signal in the shrouds of the 
vessel in a manner as to be seen at a proper distance.”

The sentinel is “subject to the orders and directions” 
of state Director of Health Dr. Nichole Alexander-
Scott, according to a copy of the state statute sent to 
the Daily News by Mastrati.

“Any person knowingly violating any of those rules 
and regulations so made and established shall, 
upon conviction, be fined not more than fifty dol-
lars ($50.00) or be imprisoned not more than two (2) 
years,” state law says.

Hundreds of marine businesses and thousands of 
employees around the state are affected by the new 
restrictions. Safe Harbor Marinas is one of the boat-
ing companies dealing with the new environment 
caused by the spread of the coronavirus.

“If you are an out-of-state vessel owner, please reach 
out to your General Manager or Service Manager,” 
wrote Tim Moll, regional vice president of Safe Har-
bor Marinas in a statement sent out by Newport 
Shipyard, a Safe Harbor marina.

“They will make sure that any spring commissioning 
items that you need to get your boat prepared for the 
season are completed, or if you want to schedule a 
launch date,” Moll added.

Besides the Newport Shipyard, which Safe Harbor 
purchased last year, the national company also owns 
two marinas in Portsmouth: New England Boatworks 
in the Melville waterfront district and the former 
Brewer Yacht Yard marina in Common Fence Point 
that was rebranded as Sakonnet Marina.

The company’s other marinas in Rhode Island include 
Safe Harbor Cowesett and Safe Harbor Greenwich 
Bay, both in Warwick, Safe Harbor Wickford Cove in 
North Kingstown, and Safe Harbor Cove Haven in 
Barrington.

There are permitted activities for out-of-state busi-
nesses under the DEM rules.

For example, a hauler from out of state can come 
into a yard to launch a boat. All commercial haulers 
are permitted to operate and all public boat ramps 
remain open except for the ramps located in state 
parks.

An out-of-state boater may come into Rhode Island 
to take their boat out of state. Boaters also may come 
in from out of state to pick up a vessel they have pur-
chased.

Industry News continued on Page 9
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“The one essential mandate relates to quarantine, 
namely that any person coming to Rhode Island from 
another state for non-work-related purposes must 
immediately self-quarantine for 14 days, except for 
public health, public safety, or healthcare workers,” 
said the Rhode Island Marine Trades Association in a 
written statement about the DEM rules.

In the event that a vessel arrives at a marina unan-
nounced, they must be provided with the state De-
partment of Public Health documents given to all 
out-of-state travelers, and be directed to the website 
health.ri.gov/covid/

These measures “will allow for business operations, 
provide safety measures for your staff and ensure 
that we are all doing as much as we can to prevent 
the transmission and spread of this historic influen-
za,” DEM says.

Secretary Bernhardt Proposes Historic 
Expansion of Hunting and Fishing 

Opportunities

Source: nmma.com

Continuing the Trump administration’s significant ef-
forts to increase recreational access on public lands, 
U.S. Secretary of the Interior David L. Bernhardt an-
nounced yesterday a historic proposal for new and 
expanded hunting and fishing opportunities across 
more than 2.3 million acres at 97 national wildlife ref-
uges and 9 national fish hatcheries. This proposed 
rule is the single largest expansion of hunting and 
fishing opportunities by the U.S. Fish and Wildlife 
Service (Service) in history.

“America’s hunters and anglers now have something 
significant to look forward to in the fall as we plan to 
open and expand hunting and fishing opportunities 
across more acreage nationwide than the entire state 
of Delaware,” said Secretary Bernhardt. “The U.S. Fish 
and Wildlife Service’s Hunt Fish Chiefs have been in-
strumental in our effort over the past two years to 
streamline our regulations and identify new opportu-
nities for sportsmen and women like no other previ-
ous administration.”

This proposed rule would create nearly 900 distinct 
new hunting and fishing opportunities (an opportu-
nity is defined as one species on one field station in 
one state). On top of last year’s expansion of 1.4 mil-
lion acres for new or expanded hunting and fishing 
opportunities, this proposal would bring the Trump 
Administration’s total expansion to 4 million acres 
nationwide.

“Once the Trump administration’s effort to eliminate 
the threat of COVID-19 has been successful, there will 
be no better way to celebrate than to get out and 
enjoy increased access for hunting and fishing on our 
public lands,” said Service Director Aurelia Skipwith. 
“I deeply appreciate everything sportswomen and 
men do for conservation and our economy, so I am 
delighted when we can do something to expand op-
portunities for them. I hope it will help encourage the 
next generation of hunters and anglers to continue 
on this rich American tradition.”

This proposal would bring the number of units in the 
Service’s National Wildlife Refuge System where the 
public may hunt to 399 and the number where fish-
ing is permitted to 331. In addition, this rule proposes 
to formally open lands on nine units of the National 
Fish Hatchery System to hunting or sport fishing.

“The National Wild Turkey Federation is pleased that 
the Department of Interior and the U.S. Fish and 
Wildlife Service remain committed to removing bar-
riers for hunting and fishing by increasing access and 
opportunities,” said CEO of the National Wild Turkey 
Federation Becky Humphries. “Reducing barriers to 
hunting has been a key aspect of the NWTF’s hunter 
recruitment and retention efforts. The Service’s pro-
posal to open 2.3 million acres ties directly to those 
efforts.”

“Today’s announcement by Secretary Bernhardt is 
welcome news for sportsmen and conservationists 
across the country. Expanded hunting and fishing ac-
cess creates enhanced opportunities to better con-
serve and protect the environments we serve,” said 
Coastal Conservation Association Florida Chairman 
J.D. Dickenson. “Opening more than 2 million acres 
of federal lands for public access not only boosts our 
economy but provides a gateway to transformative 
outdoor exploration and conservation opportunities 

Industry News continued on Page 10
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for today’s sportsmen and for generations to come.”

“On behalf of Safari Club International and our mem-
bers, thank you President Donald Trump and Secretary 
David Bernhardt for continuing to prioritize American 
sportsmen by opening up and expanding opportu-
nities across 2.3 million acres of public lands,” said 
Safari Club International (SCI) CEO W. Laird Hamber-
lin. “Hunting and fishing are an integral part of our 
nation’s culture, economy and care for the land. In-
creasing access and opportunities for people to take 
part in our sporting heritage strengthens broader 
conservation efforts. By delivering on their promise 
to improve and increase hunting and fishing access, 
this Administration continues to be a champion for 
America’s sportsmen, wildlife and wild places.”

“RMEF applauds Secretary Bernhardt for proposing 
to expand public hunting and fishing access at the 
nation’s wildlife refuges and fish hatcheries,” said 
President & CEO of the Rocky Mountain Elk Founda-
tion R. Kyle Weaver. “The 2020-2021 station-specific 
proposed rule for these facilities gives hunters and 
anglers new opportunities and access to 2.3 million 
acres of public lands and waters, building on the 1.4 
million acres the Secretary opened and expanded ac-
cess to last year. 

Opening and securing quality public access for hunt-
ers, hikers, anglers and other outdoor enthusiasts to 
enjoy lies at the heart of the RMEF mission to ensure 

Industry News continued on Page 11

the future of elk, other wildlife, their habitat and our 
hunting heritage. Expanded access at refuges and 
hatcheries gives recreationists immediate opportuni-
ties to practice safe, social distancing while enjoying 
the outdoors and long-term benefits to wildlife man-
agement.”

“The initiatives by U.S. Secretary of the Interior Da-
vid Bernhardt in 2019 to increase hunting and fishing 
opportunities on more than 1.4 million acres nation-
wide, are unprecedented,” said Executive Director of 
the Houston Safari Club Foundation/Houston Safari 
Club Joe Betar. “We look forward to the Department 
of the Interior’s continued expansion of public land 
access for recreation in 2020.”

New proposed refuge opportunities include the 
opening of migratory bird hunting, upland game 
hunting, big game hunting, and sport fishing at Ever-
glades Headwaters National Wildlife Refuge in Florida 
for the first time; the opening of Bamforth National 
Wildlife Refuge in Wyoming to upland game and big 
game hunting for the first time; and opening sport 
fishing for the first time and expanding existing mi-
gratory bird, upland game and big game hunting to 
new acres at Canaan Valley National Wildlife Refuge 
in West Virginia.

Proposed expansions of refuge opportunities include 
the expansion of existing big game hunting to new 
acres at Willapa National Wildlife Refuge in Washing-
ton state and Balcones Canyonlands National Wildlife 
Refuge in Texas; the expansion of season dates for 
existing pheasant hunting at San Luis National Wild-
life Refuge in California; and the expansion of exist-
ing migratory bird hunting, upland game hunting, 
big game hunting and sport fishing to new acres at 
Northern Tallgrass Prairie National Wildlife Refuge in 
Minnesota.

Proposed changes at hatcheries include the for-
mal opening of lands on Jordan River National Fish 
Hatchery in Michigan to migratory bird, upland game 
and big game hunting; the formal opening of lands 
on Berkshire National Fish Hatchery in Massachusetts 
to sport fishing; and the formal opening of lands at 

Ship Shops Inc 
Bass River, MA

 
Haffner North America 

Portage, MI

Welcome Welcome 
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Industry News continued from Page 10

Little White Salmon National Fish Hatchery in Wash-
ington state to migratory bird, upland game and big 
game hunting.

The proposed rule also continues the effort from last 
year’s rule toward revising refuge hunting and fishing 
regulations so they more closely match state regula-
tions where the refuge is located. This year’s rule also 
takes a further step in proposing revisions that en-
sure whenever refuge regulations depart from state 
regulations, for safety or conservation compatibility 
reasons, these extra regulations are consistent across 
all refuges in a given state. The Department worked 
closely with the states in preparing the proposed rule.

The Service will seek comments from the public on 
the proposed rule for 60 days, beginning with pub-
lication in the Federal Register on April 9, 2020. The 
notice will be available at regulation.gov – Docket 
Number: FWS-HQ-NWRS-2020-0013, and will in-
clude details on how to submit comments.

The Department intends to finalize the proposed 
changes in time for the upcoming 2020-2021 hunting 
seasons. A complete list of all refuges and hatcheries 
in the proposal is available in the proposed rule. View 
an online list and map.

Trump Administration Will Begin 
Reopening National Parks

Earlier this week, President Trump announced that his 
administration would begin to reopen national parks 
as states relax COVID-19 related restrictions. The Na-
tional Park Service (NPS) has closed many public lands 
and waters across the country to lessen the spread of 
the virus.
Details regarding plans for reopening specific parks 
will be provided in the coming days following guid-
ance from the White House, according to the Interior 
Department.

But not all parks and facilities are currently closed, 
with several outdoor spaces in some parks still acces-
sible to the public. NPS has said it is modifying its op-
erations on a park-by-park basis in accordance with 
the latest guidance from the Centers for Disease Con-
trol and Prevention (CDC) and state and local public 
health authorities.

NMMA has outlined additional federal, state, local, 
international and outdoor recreation resources at 
nmma.org/coronavirus. If you have questions, please 
email NMMA’s COVID-19 task force at taskforce@
nmma.org.

Development Opportunity
Joint Venture Partner Wanted

Federally Owned Land in Delaware under a long-term lease for exist-
ing marina. No acquisition costs, no real estate taxes for three separate 
parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the pub-
lic. Residential, hotel, restaurant and a fitness center are all develop-
ment possibilities 

Contact William Freas 610-633-5083 or bestbuilt12@live.com.

https://www.fws.gov/home/feature/2020/2020-2021-Station-Specific-Hunting-and-Fishing-Proposed-Rule-Narratives.pdf
https://www.fws.gov/home/feature/2020/2020-2021-Station-Specific-Hunting-and-Fishing-Proposed-Rule-Map.pdf
https://www.nmma.org/coronavirus
mailto:taskforce@nmma.org
mailto:taskforce@nmma.org
mailto:bestbuilt12@live.com
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     Legislation &     Legislation &
          Partnerships          Partnerships
The American Boating Congress Goes On!

Now is as important as ever to tune into what is go-
ing on in Washington D.C. and at your state govern-
ment level. Your elected officials are making critical 
decisions that impact your business and, in turn, our 
entire industry.

Though we won’t be meeting in person this year, the 
Boating Industry will be bringing Washington DC to 
your home this year! The American Boating Congress 
is going virtual, and it promises to be the don’t miss 
legislative event of the year. 

AMI, who is a co-host, is “sending” members to par-
ticipate, even if it is from our couch, and even if we’re 
wearing sweatpants. 

Taking place May 13 – 14, the National Marine Manu-
facturers Association and co-hosts, plan to hold ABC 
via a virtual summit consisting of multiple webinars 
focused on how federal and state governments are 
supporting our industry during the COVID-19 crisis. 

The program will include:
• The latest insights on policy impacting the rec-

reational boating industry
• Government officials: hear the latest from lead-

ers across the country on their efforts to sup-
port our industry and our communities

• Details on the latest fiscal outlooks and market 
trends

Taking to the Hill is a significant part of the American 
Boating Congress, and though you won’t be walking 
the halls of Congress this year, you can still advocate.

Boating United, our industry’s grassroots platform, to 
influence Congress just recently went through an up-
date, with a new website and more efficient function-
ality. Members of our industry are taking to the new 
platform in record numbers to voice their concerns to 
Congress and state legislatures. 

You can do your part, join Boating United, join the 
cause of our industry. Right now, on the Boating 
United platform, your industry neighbors are sup-
porting boating access, fighting against E-15, helping 
modernize recreation infrastructure, standing up for 
wake sports access, and taking other actions. 

If you are really going to miss those evening network-
ing events or the BoatPAC cocktail hour, I still encour-
age you to contribute to BoatPAC and pour yourself a 
beverage of choice in celebration! 

Though we can not replace the Washington D.C. ex-
perience, we can still engage. I invite you to attend 
the V-ABC to voice your opinion on Boating United 
and to contribute to our industry’s efforts. Join us.

American Boating Congress Detailed 
Agenda

Wednesday, May 13 | 1:00-2:30pm ET
 
Welcome
Join us for the opening of the virtual ABC 2020 with 
remarks from NMMA president, Frank Hugelmeyer 
on how the association is helping the recreational 
boating industry navigate the COVID-19 crisis. 
 
Bipartisanship in the Era of Uncertainty
Members of Congress from both political parties pro-
vide insights on the importance of working across the 
aisle to tackle some of our country’s most pressing 
challenges, including COVID-19 relief and recovery.
 
Four Pillars of NMMA’s COVID-19 Advocacy Efforts
Nicole Vasilaros, NMMA senior vice president of gov-
ernment and legal affairs leads a discussion on the 
association’s four-pronged approach to helping the 
industry navigate COVID-19: understanding the im-
pacts on marine manufacturing, protecting and ex-
panding boating access, helping members receive 
economic relief, and increasing aid opportunities for 
trade events and consumer boat shows.
 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 15

http://www.nmma.org/advocacy/abc
https://www.boatingunited.org/
https://www.boatingunited.org/boatpac/
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aunc es 
Memorial Day 2020 

National Marina Days is a nationwide boating event dedicated to grow boating 
participation across North America. Marine businesses collaborate to hold events to 
introduce the public to boating through on-water and land-side activities at marinas in 
every corner of the country. This event is run in partnership with National Great 
Outdoors Month! 

This year will be National Marina Day's third year of the Summer of Giving. 
Celebrations launch on Memorial Day through Labor Day 2020- marinas 
across the country will give back to any charity of their choice. 

Register Your Marina as an Event Site! 
Go to: www.NationalMarinaDay.org/about/register 

Any questions? Contact: 
Michelle Umberger 
401-237-4188
MUmberger@MarinaAssociation.org

http://www.nationalmarinaday.org/about/register
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Legislation & Partnerships continued from Page 13

State of the States: Working Together to Re-Open 
America
As stay-at-home orders are lifted and elements of 
social distancing are relaxed, neighboring states and 
regions across the country are closely coordinating 
on how to safely and swiftly restart the economy. This 
session will feature a panel discussion with key elect-
ed and state officials on what industry stakeholders 
should expect as more businesses are allowed to re-
open and life begins to normalize.
 
Audience Q&A
Day one ends with a question and answer session, 
where members of NMMA’s advocacy team will ad-
dress attendees’ questions in real time.

Thursday, May 14 | 1:00-2:30pm ET
 
COVID-19 Update from the Trump Administration
Day two of the virtual ABC kicks off with remarks from 
a key Trump administration official on the federal 
government’s ongoing COVID-19 response and what 
actions we can expect moving forward.
 
Economic Forecast: The Lingering Impacts of CO-
VID-19 to the Global Economy

Drawing on nearly 20 years of financial services, poli-
tics, and policy analysis experience, Trevor Hanger, 
strategic adviser at Forbes-Tate Partners will provide 
in-depth analysis on how significant government ac-
tions like the CARES Act reverberate throughout the 
economic and political landscapes.
 
2020 Political Landscape
With the 2020 elections just under six months away, we 
will hear from top staff at the Democratic Congressional 
Campaign Committee and the National Republican Sena-
torial Committee about their parties’ chance in November.
 
Audience Q&A and Closing Remarks
The virtual ABC wraps up with another opportunity for 
attendees to ask members of NMMA’s advocacy team 
questions, followed by brief remarks recapping the 
program and next steps from NMMA senior vice presi-
dent of government and legal affairs, Nicole Vasilaros.

American Boating Congress 
Registration

Let AMI know if you’re attending the Virtual Boating 
Congress by sending an email to Eric Kretsch, AMI’s 
Legislative Coordinator.

https://register.gotowebinar.com/register/8773133426355089676
https://register.gotowebinar.com/register/8773133426355089676
mailto:ekretsch@marinaassociation.org?subject=I'm%20attending%20ABC
mailto:ekretsch@marinaassociation.org?subject=I'm%20attending%20ABC
http://www.seatech.com
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Wartsila Undertakes Test with 
Ammonia as Lead-Up to Possible New 

Fuel 

Source: David Robinson; IBI News

With the marine sector being a major source of green-
house gas emissions, there is much talk in the global 
yachting and superyacht market about the develop-
ment of potential new fuels such as hydrogen, LNG 
or ammonia. It is known that a number of superyacht 
projects are already being planned to make use of 
the new fuels on offer.

Wartsila, the Finnish technology group with a large 
involvement in the international superyacht commer-
cial marine markets, has earlier this month been un-
dertaking some early tests which will likely contribute 
to developing ammonia as a new fuel. If successful as 
a fuel, it will have the ability to underpin a lowering 
of greenhouse gas emissions in vessel operation as it 
will be a carbon-free fuel.

In these initial tests, Wartsila has undertook combus-
tion trials using ammonia as part of a development 
programme which will enable the use of ammonia as 
a fuel that can contribute to reducing both the ship-
ping’s and energy sectors’ greenhouse gas emissions. 
As part of the development programme, ammonia 
was injected into a combustion research unit to bet-
ter understand its properties.

Depending on the result, further tests will be car-
ried out using both dual-fuel and spark-ignited gas 
engines. These will be followed by field tests in col-
laboration with vessel owners from 2022. Leading 
superyacht builders, especially in Germany and the 
Netherlands, are among those that have shown in-

terest in gaining knowledge and experience of new 
fuels that might be used to propel superyachts in the 
future.

“The first tests have yielded promising results and we 
will continue to optimise combustion parameters,” 
Kaj Portin, General Manager, Fuel & Operational Flex-
ibility, Wärtsilä Marine, said. “This is an important step 
in making sure that Wärtsilä can provide the engine 
and fuel systems that ship owners need, whichever 
fuel they choose in the future.”

These tests are the latest actions by Wartsila in its 
bid to develop a complete ammonia fuel solution 
comprising engines, fuel supply and storage. The 
company is actively working with interested builders, 
vessel owners, classification societies and fuel suppli-
ers to expand its knowledge of the system and safety 
requirements, as well as fuel composition, emissions 
and efficiency.

Wärtsilä is developing ammonia storage and supply 
systems as part of a project to install ammonia fuel 
cells on Eidesvik Offshore’s supply vessel Viking Ener-
gy by 2023. The company has also gained significant 
experience with ammonia from designing cargo han-
dling systems for liquid petroleum gas (LPG) carriers, 
many of which are used to transport ammonia.

As a carbon-free fuel, the development of ammo-
nia as a marine power source holds promise to help 
meet the IMO (International Maritime Organisation)’s 
ambition to reduce greenhouse gas emissions from 
the maritime sector by at least 50% by 2050. While 
superyachts are a small part of this overall initiative, 
yacht owners, designers and builders plus technology 
business like Wartsila, are increasingly aware of the 
challenge meeting such a target represents.
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The WorldAround The World
International Marina Keeping Marina 

Staff Social in Challenging Times

Source: Soundings Trade Only

Porto Montenegro developed an online platform for 
its marina staff and yacht crews to boost morale dur-
ing the pandemic. It includes fitness classes, virtual 
sailing lessons and quiz nights.

“As a world-leading marina and nautical tourism des-
tination, Porto Montenegro is doing what it can in 
order to help our resident marina guests make the 
best of the current situation we all find ourselves in,” 
marina director Tony Browne said in a statement.

“Challenging times call for innovative thinking, which 
is why we have come up with some interesting solu-
tions for our renowned Crew Club Calendar,” he add-
ed. “This includes captains cocktail hour, pub quizzes, 
sailing regattas and wellness sessions — all hosted 
online. We like to think of it as essential physical dis-
tancing whilst remaining social.”

Though the marina remains closed to the public, in 
line with government regulations, service remains 
operational via the virtual platform, “where face-to-
face video calls are swiftly becoming the new norm 
— at least for now,” Browne said.

Developers of Nawi Island Embark 
on Innovative Ways to Safeguard the 

Environment

Source: IBI news

The developers of Nawi Island – a private, luxury re-
sort in Savusavu, Fiji – are embarking on innovative 
ways to safeguard the environment.

Marine biologist Aldi Alani Tuivucilevu is now work-
ing hand-in-hand with the developers on a full-time 
basis as an integral member of their team.

“I really admire the commitment Nawi Island has to-
wards carrying out its bid to achieve sustainable devel-
opment in the sense that it tries to balance out develop-
ment with environmental initiatives,” Tuivucilevu says.

“It is proof of the commitment Nawi Island has to-
wards developing the best and raising the bar for Fiji 
as far as sustainable development is concerned.”

Nawi Island has different plans in place for this marry-
ing of mitigation strategies and development as well 
as backup plans for when these plans do not work. 
Even though they have an in-house marine biologist/
environment officer, they still get independent con-
sultants to carry out independent studies.

Part of Tuivucilevu’s role in the company involves her 
monitoring the water levels around the development 
area to ensure that it does not rise to a level which is 
deemed critical and this sampling is done twice daily 
around the area.

She also monitors Nawi Island’s Mangrove Rehab Pro-
gram and Coral regeneration, which is all part of the 
plan to ensure that the development is sustainable. 
Since the program’s inception in 2013, Nawi Island has 
planted more than 20,000 mangrove plants so far, with 
a steady 80% success rate, and continues to plant.

Nawi Island has also brought in Fiji’s leading environ-
mental expert, Dr Richard Watling, as an independent 
consultant. Watling carried out two Environmental 
Impact Assessments for the Company in 2006 and 
2016, and has been instrumental in creating the Con-
struction Environmental Management Plan (CEMP) 
for the development phase.

Other initiatives are Nawi Island’s use of bamboo as a 
renewable and sustainable building material for most 
of their structures and banning off single-use plastics 
at their marina, which the company claims will be the 
world’s first entirely green superyacht marina.

They will also be enforcing renewable practices such 
as green gardens and renewable solar-powered en-
ergy in conjunction with the installation of a state-of-
the-art Bio Green waste management system, which 
effectively treats household wastewater making it 
suitable for irrigation of lawns and gardens.

Nawi Island Marina is expected to have a soft open-
ing in the third quarter of this year.

https://images.saymedia-content.com/.image/cs_srgb/MTcyMDY0NDYyNTM3MjM3NjY5/staying-social-at-porto-montenegro.pdf
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News From WashingtonNews From Washington
  

Miami-Dade County Set to Reopen 
Public Boat Ramps and Marinas

Miami-Dade County Mayor Carlos Gimenez recent-
ly announced a three-phase plan for reopening the 
county’s recreation spaces, including public boat 
ramps and marinas. NMMA and its members worked 
closely with the mayor’s staff to develop the reopen-
ing plan, with Joe Neber, president and owner of Con-
tender Boats serving on the taskforce that provided 
guidance on easing social-distancing restrictions.

While an exact date is yet to be determined, phase 
one will begin with limited access to green spaces 
and waterways, among other areas.

Boating will be allowed from public marinas. Boat 
ramps will open daily from 6am to 8pm and one boat 
per launch area is allowed at a time. Anchoring is 
once again allowed but boats must remain 50-feet 
apart. Rafting up or tying up together is not permit-
ted and no more than 10 people are allowed on a 
boat at once. Boats that are 25 feet or less can only 
have four adults; boats 25 to 36 feet may accommo-
date six adults; while boats 37 feet or larger can have 
up to eight adults and two children on board.

NMMA has outlined additional federal, state, local, in-
ternational and outdoor recreation resources at nmma.
org/coronavirus. If you have questions, please email 
NMMA’s COVID-19 task force at taskforce@nmma.org.

Boating United Advocates Take Action 
at a Record Level to Protect Access 

During COVID-19

Since Boating United launched its “Protect Boating 
Access” campaign last week, nearly 8,000 advocates 
have taken action by urging their governor to keep 
boating open during this time of social distancing – a 
milestone that shattered the previous record for most 
advocacy actions taken in one week on the grass-
roots platform. A large portion of these advocates 
are in Connecticut, New Jersey and New York, where 

all three governors worked together to reopen public 
boat ramps and marinas over the weekend.

The Protect Boating Access campaign is still run-
ning, and the Boating United team is encouraging 
all recreational boating community stakeholders 
to contact their governor. Click here to take action.

For more information about COVID-19’s impact on 
boating access in the states, click here.

For more information, please contact NMMA com-
munications director for government relations, John-
Michael Donahue at jdonahue@nmma.org.

Congress, Trump Administration 
Reach Deal to Replenish Paycheck 

Protection Program

Yesterday, Congress and President Trump reached a 
deal on $484 billion in new funding to combat the 
COVID-19 crisis, including nearly $310 billion for the 
popular Paycheck Protection Program (PPP). Follow-
ing the announcement, the U.S. Senate approved the 
new funding package, which is expected to pass the 
U.S. House of Representatives and be signed into law 
in the coming days.

Of the $310 billion allocated for PPP, $60 billion is 
dedicated to small lenders and community-based fi-
nancial institutions to address the needs of unbanked 
and underserved small businesses and nonprofits.

In addition to PPP, the measure includes the follow-
ing funding:

• $50 billion for the Small Business Administra-
tion’s (SBA) Economic Injury Disaster Loan pro-
gram;

• $10 billion for the SBA’s Emergency Economic 
Injury Grant program;

• $75 billion in emergency money to shore up 
the health system; and

• $25 billion to increase testing and contact trac-
ing capabilities.

News from Washington continued on Page 20

https://www.nmma.org/coronavirus
https://www.nmma.org/coronavirus
mailto:taskforce@nmma.org
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.boatingunited.org/take-action/protect-boating-access/
https://www.nmma.org/press/article/23200
mailto:jdonahue@nmma.org
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Click here learn if your business is eligible for PPP or 
other economic relief programs.

Click here for instructions on how to apply for PPP.

NMMA has outlined additional federal, state, lo-
cal, international and outdoor recreation resources 
at nmma.org/coronavirus. If you have questions, 
please email NMMA’s COVID-19 task force at task-
force@nmma.org.

Governors of New York, New Jersey 
and Connecticut Announce Plans to 

Reopen Marinas, Boatyards and Marine 
Manufacturers for Personal Use

New Jersey Governor Phil Murphy, New York Gover-
nor Andrew M. Cuomo, and Connecticut Governor 
Ned Lamont recently announced marinas, boatyards 
and marine manufacturers will be allowed open for 
personal use as long as strict social distancing and 
sanitization protocols are followed. Chartered water-
craft services or rentals will not be allowed, and res-
taurant activity at these sites must be limited to take-
out or delivery only, like anywhere else in the three 
states. This announcement aligns the policies of the 
three states on this particular service.

“We’ve committed to working with our regional part-
ners throughout this crisis to align our policies when 
and where appropriate,” said Governor Murphy. “A 
unified approach is the most effective way to alleviate 
confusion for the residents of our states during the 
ongoing public health emergency.”

“Throughout this pandemic, we’ve worked closely 
with our friends in neighboring states to implement 
a uniform regional approach to reducing the spread 
of the virus,” Governor Cuomo said. “Aligning our po-
lices in this area is another example of that strong 
partnership, and will help ensure there is no confu-
sion or ‘state shopping’ when it comes to marinas 
and boatyards.”

“Our states share workforces, resources, public tran-
sit, and we all have share a connection on the water,” 
Governor Lamont said. “This is yet another example 
of how our states have shared interests, which is all 
the more reason to collaborate on these kinds of de-
cisions. This decision provides uniformity across our 
marinas.”

NMMA has outlined additional federal, state, lo-
cal, international and outdoor recreation resources 
at nmma.org/coronavirus. If you have questions, 
please email NMMA’s COVID-19 task force at task-
force@nmma.org.

News from Washington continued from Page 19

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.
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Recreational Boating Community 
Unveils New Boating United Website

The recreational boating community – led by NMMA 
and the Marine Retailers Association of the Americas 
(MRAA) – announced today that the Boating United 
grassroots advocacy website has been transitioned to 
a new, more robust platform called SparkInfluence. 
The new Boating United website – which is now home 
to BoatPAC as well – will allow the community to be 
more effective in its virtual advocacy efforts, includ-
ing during this time of social distancing, as digital ad-
vocacy becomes more critical.

Click here to see and sign up for the new Boating 
United website.

“Simply put, the enhanced Boating United website 
will make our community’s collective digital advocacy 
efforts significantly more effective,” said Nicole Vasi-
laros, NMMA senior vice president of government 
and legal affairs. “The new platform also enables our 
team to integrate Boating United and BoatPAC, which 
will take all aspects of our advocacy apparatus to the 
next level – both now and as we begin to recover 
from the COVID-19 crisis.”

“On any given day, the recreational boating com-
munity faces a variety of challenges at every level 
of government,” said Matt Gruhn, MRAA president. 
“Thanks to the new Boating United tool, we are bet-
ter equipped to educate and mobilize our dedicated 
supporters to achieve major advocacy victories for 
the community.”

From the user perspective, the new Boating United 
website is easier to use, able to host more advocacy 
related information within the site and offers more 
higher impact and evergreen action options. The new 
platform is also equipped with an enhanced database, 
allowing for better targeted actions based on specific 
policy issues and advocates’ geographic location.

While Boating United has been switched to a new 
platform, the website’s URL remains the same: https://
www.boatingunited.org/. Additionally, existing Boat-
ing United advocates will continue to receive action 
alerts without having to reenroll.

Click here to see and sign up for the new Boating 
United website. To view the BoatPAC pages, click 
here.

For more information, please contact NMMA com-
munications director for government relations, John-
Michael Donahue at jdonahue@nmma.org.

Congressional Climate

By Jason Ortega, Lobbyit.com

The IRS faces a major test of its resources this month, 
with the agency expected to start distributing stimu-
lus payments to individuals and families under the 
third coronavirus-response package. IRS and Trea-
sury Department officials have told lawmakers that 
they expect to send the first payments via direct de-
posit in mid-April. Paper checks would start flowing 
in May - and it could take up to five months to get 
them all out.

The agency will also implement other tax elements 
of the rescue packages, including tax credits to keep 
workers on the payroll at struggling businesses and 
to help employers pay for sick and family leave. In-
dustries affected by those provisions and others will 
work on shaping the rules and regulations to their 
liking.

Banks are beginning to offer $350 billion in small-
business loans this month as part of the $2 trillion 
economic rescue package. But the Paycheck Protec-
tion Program, which forgives the loans if a business 
maintains its payroll, got off to a rocky start Friday 
as banks scrambled to process applications based on 
guidelines the Trump administration published just 
hours earlier. However, the demand for these funds is 
so high that the Administration has already sent a re-
quest to Congress asking for an additional $251 bil-
lion to guarantee that every business asking for funds 
will be able to get them. There are two competing 
proposals on the Hill: Republicans want to pass a bill 
that only addresses this funding request. 

Democrats want to add additional funding for hos-
pitals, community health centers, and state and lo-
cal governments. After a failed vote on both propos-
als on Thursday, the Administration and Republicans 
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News from Washington continued from Page 21

have stated that they are willing to negotiate a com-
promise with the Democrats.  

The Financial Stability Oversight Council - an inter-
agency body consisting of all the top regulators - is 
rolling out a plan to prevent mortgage servicers from 
going under amid the widespread suspension of pay-
ments by homeowners, with 2 million homeowners 
expected to be allowed to suspend mortgage pay-
ments by the beginning of May.

Colleges and universities are also anxious for their 
slice of more than $14 billion in direct aid from the 
coronavirus stimulus package as revenues decline, 
but they are still waiting to hear from the Education 
Department on how and when it plans to distribute 
the funding. The department said Saturday it would 
provide guidance “in the near future.”

Agencies have released the following resources on 
key provisions of the CARES Act: 

• IRS: Qualified Family Leave

• IRS: Employee Retention Credit
• SBA: Available Coronavirus Relief Options
• DOL: Employer Paid Leave Requirements

Currently, what Congress will do next is up in the air. 
Our expectation is that there will be 2-3 additional 
rounds of funding. One in the next week or so to 
supplement the Paycheck Protection Program. A sec-
ond to address broader needs that both Democrats 
and Republicans acknowledge and potentially a third 
round later this year as the economic impact of the 
virus becomes more apparent.

Outreach Update:
During the month of March, our primary focus was 
on staying updated on the coronavirus stimulus de-
velopments and providing that information to the 
AMI team. We also reached out to key staff on the 
Hill in Representatives Pingree and Wittman’s office 
with correspondence from AMI regarding our mem-
ber needs and requests. We also participated in a we-
binar with the members of the legislative committee 
and provided an update on the Hill and answered 
questions.

http://www.surveyadvantage.com
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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